BPP Job Description
Job Title
Head of Performance Media
Department
Marketing – Performance Media
[bookmark: _GoBack]Location
Remote / Dublin / London / Manchester
Additional Details
Hybrid
Contract Type
Full-time and permanent
Hours of Work
37.5 hours per week
Reporting Lines
Group Marketing Strategy and Commercial Director

Job Purpose
We’re looking for a strategic and commercially minded Head of Performance Media to lead the planning, execution, and optimisation of paid media activity across BPP Education Group’s portfolio of brands.
This role will oversee the Paid Media, Paid Search, and Campaign Planning teams — driving measurable growth across paid, earned, and owned channels. Working closely with the Brand, Automation, and Data teams, the postholder will ensure every campaign is data-led, performance-optimised, and aligned to BPP’s commercial and brand objectives.
Through disciplined budget management, audience segmentation, and continual testing, this role will ensure marketing investment delivers maximum ROI and contributes directly to lead generation, pipeline growth, and revenue performance.

Key Responsibilities
Performance Media Strategy & Leadership
· Define and lead the global performance media strategy across all BPP brands and regions.
· Oversee paid activity across search, social, display, and affiliate channels, setting clear CPA and ROAS targets.
· Ensure integration of paid, earned, and owned media in a cohesive channel plan that drives measurable commercial impact.
· Manage media budgets and investment allocation, balancing efficiency and growth.
· Translate business goals into channel-level plans that support brand awareness, demand generation, and conversion.
Team Leadership & Structure
· Lead and develop three functional teams:
· Paid Media Team: executes and optimises campaigns across social, display, and affiliate platforms.
· Paid Search Team: owns keyword strategy, bidding, and quality score optimisation.
· Campaign Planning: coordinates cross-channel activity to ensure consistent messaging and funnel alignment.
· Foster collaboration between teams to deliver an integrated, full-funnel approach.
· Build a high-performance culture focused on accountability, experimentation, and continuous learning.
Campaign Planning & Activation
· Oversee annual and quarterly media planning, ensuring campaigns are commercially driven and performance tracked.
· Collaborate with Brand, Product, and CRM teams to ensure message and creative alignment across the funnel.
· Approve and review media briefs, creative assets, and campaign setups.
· Drive test-and-learn programmes across creative, copy, and audience segments to enhance conversion rates.
Data, Analytics & Optimisation
· Define and maintain a performance measurement framework covering all media KPIs, from impression to revenue.
· Partner with Marketing Analytics and CRM teams to develop dashboards and attribution models for full visibility of spend and performance.
· Collaborate with the Marketing Automation team to build and operationalise a first-party data strategy that improves targeting and suppression.
· Ensure rigorous tagging, tracking, and campaign data hygiene across platforms including Google, Meta, LinkedIn, and Bing.
· Diagnose underperformance and implement data-driven remediation plans.
Cross-Functional Collaboration
· Work closely with Digital Experience, Brand, and Marketing Strategy teams to align landing pages and content with campaign objectives.
· Partner with Automation and Data & AI teams to leverage behavioural and first-party data for smarter segmentation and personalisation.
· Collaborate with Sales to optimise lead quality, pipeline conversion, and campaign-to-demand alignment.
· Contribute to go-to-market plans, translating commercial priorities into media activation strategies.
Governance & Innovation
· Oversee compliance with brand, privacy, and platform governance standards.
· Evaluate new tools, technologies, and platforms to improve efficiency and reporting.
· Stay ahead of evolving media trends, algorithms, and audience behaviours to maintain competitive advantage.

Skills, Experience & Qualifications Required – Essential
· 8+ years’ experience in performance or digital marketing, including 3+ years in a leadership role.
· Proven success managing multi-channel paid media strategies across search, social, display, and affiliate networks.
· Strong understanding of media attribution, analytics, and conversion optimisation.
· Demonstrated ability to use first-party data and marketing automation for audience segmentation and targeting.
· Advanced proficiency in Google Ads, Meta Ads Manager, LinkedIn Campaign Manager, and programmatic platforms.
· Commercially minded with experience linking marketing investment to pipeline and revenue.
· Skilled in performance analytics and dashboard tools (e.g. Looker Studio, Tableau, GA4, Salesforce).
· Degree in Marketing, Business, or a related field (Master’s desirable).

Core Competencies
· Strategic Leadership: Aligns paid media strategy to BPP’s growth and commercial goals.
· Commercial Acumen: Connects marketing performance directly to revenue and ROI.
· Analytical Thinking: Uses data to drive optimisation and investment decisions.
· Cross-Channel Expertise: Integrates paid, earned, and owned channels effectively.
· People Leadership: Builds and motivates high-performing teams.
· Collaboration: Works effectively across Brand, Product, and Data functions.
· Innovation: Champions data-led testing and continuous improvement.
· Communication: Articulates strategy and results clearly to senior stakeholders.

Key Measures of Success
· Achievement of lead generation, CPA, ROAS, and revenue contribution targets.
· Increased efficiency and performance across paid media channels.
· Successful integration of first-party data into paid activation.
· Growth in marketing-generated pipeline and conversion rates.
· Delivery of actionable and accurate performance insights.
· Development and retention of a high-performing media and planning team.

