Job Title
Web Content Writer
Department
Marketing – Digital Experience
Location
Remote / Dublin / Manchester / London
Additional Details
Hybrid
Contract Type
Full-time and permanent
Hours of Work
37.5 hours per week
Reporting Lines
Head of Digital Experience
Colin Prendergast

Job Purpose
We’re looking for a talented and SEO-savvy Web Content Writer to create and optimise website content that engages audiences, supports the user journey, and drives organic search performance across BPP Education Group’s digital platforms.
Working within the Digital Experience team, you’ll play a key role in ensuring that every page of BPP’s web estate — from course listings and landing pages to thought leadership content — is clear, accessible, and discoverable.
The ideal candidate will combine excellent writing and editing skills with a strong understanding of SEO best practice, keyword strategy, and web optimisation. You’ll collaborate closely with Brand, Product, and Performance teams to deliver high-quality content that aligns with both user needs and commercial objectives.

Key Responsibilities
Content Creation & Optimisation
· Write, edit, and optimise high-quality website content across multiple brands and regions.
· Develop engaging, informative, and conversion-focused copy for landing pages, course pages, blogs, and resource hubs.
· Ensure all content is written in line with brand tone of voice, accessibility standards, and SEO best practice.
· Optimise metadata, headings, internal linking, and structured content to improve search visibility and ranking.
· Work with the UX and Design teams to create content that enhances user experience and supports conversion goals.
SEO & Organic Performance
· Conduct keyword research using tools such as SEMrush, Ahrefs, or Google Keyword Planner to inform content strategy.
· Identify opportunities to improve organic visibility and implement on-page optimisation across existing pages.
· Collaborate with the Digital Experience and Performance Media teams to develop SEO-driven content roadmaps.
· Monitor and analyse website performance metrics (traffic, rankings, CTR, engagement) and make data-informed recommendations.
· Stay current with algorithm updates and SEO trends to maintain and improve organic search performance.
Content Strategy & Governance
· Contribute to the development and ongoing refinement of BPP’s web content strategy.
· Maintain content consistency and accuracy across multiple websites and audiences.
· Support website content audits, ensuring pages are up to date, relevant, and compliant with brand and legal standards.
· Collaborate with stakeholders across Marketing, Product, and Admissions to ensure content supports learner acquisition and engagement.
Cross-Functional Collaboration
· Work with the Brand and Campaign teams to ensure messaging consistency across paid, owned, and earned channels.
· Partner with the Marketing Automation team to align web content with lifecycle and nurture campaigns.
· Liaise with Product and Subject Matter Experts to ensure accuracy of course and programme content.

Skills, Experience & Qualifications Required – Essential
· Experience in digital or web content writing, preferably within education, training, or professional services.
· Proven track record of creating SEO-optimised content that improves visibility and organic performance.
· Strong understanding of keyword research, search intent, and on-page SEO best practices.
· Experience with CMS platforms (e.g., WordPress, Sitecore, Umbraco, or similar).
· Familiarity with analytics and SEO tools such as Google Analytics, Google Search Console, SEMrush, or Ahrefs.
· Excellent writing, editing, and proofreading skills with attention to tone, clarity, and accuracy.
· Strong organisational skills with the ability to manage multiple projects and deadlines.
· Degree in English, Marketing, Communications, or a related field preferred.

Core Competencies
· Content Excellence: Crafts engaging, high-quality content tailored to user needs and brand voice.
· SEO Expertise: Understands search optimisation and applies best practices to maximise visibility.
· Analytical Thinking: Uses data and insights to refine content performance.
· Collaboration: Works effectively across Digital Experience, Brand, and Product teams.
· Attention to Detail: Maintains accuracy, consistency, and quality across all web content.
· Curiosity & Learning: Keeps up to date with SEO trends, digital content formats, and UX writing techniques.
· Accountability: Owns content performance and continually seeks improvement.
· Communication: Clearly articulates ideas, feedback, and results to stakeholders.

Key Measures of Success
· Growth in organic traffic, keyword rankings, and click-through rates.
· Improved user engagement metrics (time on page, bounce rate, conversion rate).
· Consistent brand tone and messaging across all website content.
· Delivery of accurate, accessible, and SEO-optimised content on time.
· Positive collaboration and feedback from internal stakeholders.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills, and potential, and welcomes applications from a wide range of candidates.
BPP will select candidates for interview based on their skills, qualifications, and experience.
Please note that for those posts that are exempt from the Rehabilitation of Offenders Act 1974, the successful candidate will be required to undertake a DBS check in addition to BPP undertaking any necessary online searches.
This is deemed appropriate and necessary from a safeguarding perspective, and in line with BPP’s safer recruitment practices.

