Head of Marketing North America
Location: Vancouver, Canada (Hybrid 3 days a week office based)
Reports to: CEO Lyceum North America with dotted line into Group Director of Marketing Strategy & Commercial
Type: Full-time, Senior Leadership
Role Overview
Role Purpose
· Lead the development and execution of the North American marketing strategy, with an initial focus on British Columbia, driving brand awareness, market growth, demand generation, and commercial performance. The role will build and scale a high-performing regional marketing function, align activity to workforce and government priorities, and leverage expertise, capabilities, and best practices from across the wider Group to accelerate growth.
Key Responsibilities
· Develop and execute the North American marketing strategy, aligned to regional growth, learner recruitment, employer engagement, and revenue targets. 
· Build brand awareness and market presence through integrated marketing campaigns, partnerships, PR, events, and stakeholder engagement. 
· Identify and prioritise market segments, growth opportunities, and workforce development needs across North America, with an initial focus on British Columbia. 
· Align marketing activity with government skills, employment, and economic development priorities to strengthen market relevance and support growth. 
· Lead demand generation, marketing automation, and customer lifecycle programmes to drive pipeline, conversion, and revenue. 
· Develop KPI frameworks, reporting, and performance measurement to optimise marketing effectiveness and commercial outcomes. 
· Establish, lead, mentor, and develop a high-performing North American marketing team, creating the capabilities required to support future growth. 
· Collaborate with Group marketing teams to leverage shared expertise, technology, data, content, brand assets, and best practices while adapting approaches to local market needs. 
· Build strong relationships with sales, product, employer engagement, and leadership teams to ensure a coordinated go-to-market strategy. 
· Monitor market trends, customer insights, competitor activity, and policy changes to inform strategy and identify new growth opportunities. 
Success Measures
· Growth in brand awareness and market penetration across priority North American markets. 
· Achievement of lead, enrolment, employer engagement, and revenue targets. 
· Marketing-sourced pipeline, conversion rates, and ROI. 
· Successful establishment and development of a scalable North American marketing function. 
· Effective adoption of Group capabilities, tools, and best practices to drive efficiency and performance. 
· Growth within priority market segments and strategic partnerships.


Skills & Experience
Essential:
· Senior marketing leadership experience (Marketing Director / Head of Marketing level).
· Proven experience building marketing capability from the ground up (KPIs, reporting, automation, brand building).
· Strong understanding of marketing automation, CRM, and lifecycle marketing.
· Commercial mindset with demonstrable revenue and pipeline impact.
· Experience launching or scaling brands in new or developing markets.
Desirable:
· Experience within a group / multi-brand / matrixed organisation.
· Experience supporting market entry or international expansion.
· Experience in the Educational Sector in British Columbia


