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BPP Job Description


Job Title		Organic Social Media Manager

Department		Marketing

Location		Home and office based

Additional details	Office based in Manchester  

Travel requirements  	Some travel to BPP Group sites across the UK and beyond may be required

Contract type		Full time and permanent	

Hours of work		37.5 hours per week, 8:30am – 5pm with some flexibility on agreement 

Reporting lines	Reporting into: Head of Content Strategy
			Managing: Social Media Executive
			


Job Purpose

As our Organic Social Media Manager, you’ll lead the organic social strategy and execution across a portfolio of brands, creating content that’s relevant, reactive, and on-brand. Building communities, sparking conversations, and driving engagement, without relying on paid spend. You will understand the nuances of each platform, thrive on data and creativity in equal measure, and knows how to turn a scroll into a stop.
Key Responsibilities 
· Strategy & Planning: Develop and deliver organic social strategies tailored to each brand’s goals, audiences and markets, focusing on activities that grow reach, engagement, and brand affinity across platforms including Instagram, TikTok, LinkedIn, Facebook, and X.
· Content Creation: Plan platform-native content: static, video, Stories, Reels, carousels, polls, and more, working closely with designers, copywriters, and content creators.
· Community Management: Own the voice of the brands in comments, DMs, and conversations. Spot opportunities, manage risks, and build genuine connections.
· UGC & Influencer Collaboration: Source, curate, and repurpose user-generated content. Identify and collaborate with micro-influencers and brand advocates to amplify reach.
· Performance & Insight: Track performance, report on what’s working (and what’s not), and use insights to continuously optimise content and strategy.
· Trendspotting: Stay ahead of platform updates, algorithm shifts, and cultural trends, bringing fresh ideas and quick reactions to the table.
Skills, experience & qualifications required - Essential

· Proven experience managing organic social media for multiple brands, ideally across multiple platforms and audiences.
· A strong understanding of platform best practices, content formats, and audience behaviours.
· Experience working with creative teams to brief, shape, and deliver high-quality social content.
· Confidence in community management, with a clear sense of tone, timing, and brand voice.
· A data-informed mindset, with experience using tools like Sprout, Hootsuite, or native analytics.
· The ability to juggle multiple brands, channels, and deadlines without losing focus.
· Experience in the education sector or with global audiences.
· Familiarity with social listening tools and influencer platforms.
· Basic video editing or content creation skills (e.g. Canva, CapCut, Adobe Express).
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