BPP Job Description


Job Title		Category Marketing Manager

Department		Marketing

Additional details	Remote/ UK & Ireland or Hybrid working (Manchester/London/ Dublin)    

Contract type		Full time and permanent	

Hours of work	37.5 hours per week 

Reporting lines	Head of Category Marketing 


Job Purpose
As Category Marketing Manager, you will be responsible for developing and executing marketing plans for a defined product category. You’ll work closely with cross-functional teams to translate insights into actionable campaigns, support brand and commercial goals, and drive engagement. You’ll collaborate closely with colleagues across Brand, Product, Strategy and Performance and Performance Media to ensure our category strategies are insight-led, creatively executed, and commercially effective.

Key Responsibilities
· Category Proposition Development: Use customer and market insights to shape category messaging and positioning and creative concepts that connect with our target audiences.
· Audience Insight & Application: Conduct and apply research to understand customer needs, motivations, and behaviours. 
· Craft Compelling Narratives: Develop and refine messaging frameworks and creative approaches that will resonate with our audiences.
· Campaign Planning and Execution: Collaborate with the Strategy and Performance and creative teams to deliver integrated campaigns across channels and regions.
· Activation Support: Assist in planning and executing category-specific events and partnerships that have impact.
· Cross-Function Collaboration: Work closely with the wider marketing function, Sales, Schools and Insights to ensure marketing efforts are aligned and effective.
· Enable Campaign Excellence
Provide performance marketing teams with messaging frameworks, creative toolkits, and audience insights to support effective campaign delivery.

Skills & Experience
· Proven experience in marketing, ideally in category, customer or brand roles.
· Experience developing and executing marketing plans.
· Strong understanding of customer insight and campaign development.
· Excellent communication and project management skills.
· Ability to work collaboratively across teams and manage multiple priorities.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills and potential, and welcomes applications from a wide range of candidates.  BPP will select candidates for interview based on their skills, qualifications and experience


