
Job Title
Senior Marketing Automation Executive – Technical
Department
Marketing
Location
Remote/ UK & Ireland or Hybrid working (Manchester/London/ Dublin)   
Contract Type
Full-time, Permanent
Reporting Lines
Reporting to the Head of Marketing Technology

💼 Job Purpose
As a Senior Marketing Automation Executive, you'll lead the development and execution of sophisticated digital marketing strategies using Salesforce Marketing Cloud. You'll architect and optimize multi-stage customer journeys across key lifecycle touchpoints, turning automation into a core capability that drives engagement, lead conversion, and lifetime value.
This role demands not just technical proficiency, but strategic thinking, stakeholder management, and a passion for data-informed decision-making.

🔧 Key Responsibilities
· Lead and evolve the marketing automation roadmap, translating business objectives into scalable journeys and automations across the student and employer lifecycle
· Own the technical integrity of Salesforce Marketing Cloud implementations — from journey creation to data extensions and SQL queries
· Collaborate cross-functionally with content, product, admissions, and sales teams to align messaging and automation workflows
· Develop persona-driven nurture programs, segmenting audiences by behavior, demographics, and buyer stage
· Establish best practice standards for testing, auditing, and lifecycle analytics within the automation platform
· Drive platform innovation, exploring emerging features and functionality to increase personalization and campaign effectiveness
· Implement automated customer service communications, streamlining prospect and student interactions through triggered messages
· Champion data governance, ensuring marketing automations are accurate, compliant, and synced with wider CRM processes

🧠 Skills & Experience – Essential
· Proven experience managing complex marketing automation programs, ideally with Salesforce Marketing Cloud
· Strong proficiency in SQL, AMPscript, and automation studio workflows
· Solid understanding of CRM systems (Salesforce Sales Cloud preferred)
· Demonstrated ability to lead cross-functional projects from concept to delivery
· Exceptional problem-solving mindset with a blend of strategic and tactical thinking
· Detail-oriented with an analytical lens for interpreting large datasets
· Strong communicator who can simplify technical concepts for non-technical stakeholders

🌟 Skills & Experience – Desirable
· Experience with other programming languages (e.g., JavaScript, HTML/CSS)
· Familiarity with B2B and B2C email marketing best practices
· Knowledge of data privacy and compliance regulations relevant to marketing communications
· Exposure to customer journey mapping and UX principles


