Job Title
Senior Marketing Strategy & Performance Manager
Department
Marketing – Strategy & Performance
Location
Remote – Dublin / Manchester/ London
Additional Details
Hybrid
Contract Type
Full-time and permanent
Hours of Work
37.5 hours per week
Reporting Lines
Head of Marketing Strategy & Performance

Job Purpose
We’re looking for a commercially focused and analytically driven Senior Marketing Strategy & Performance Manager to lead the development and execution of go-to-market strategies that drive growth across BPP Education Group.
In this role, you’ll connect marketing strategy to measurable commercial performance — translating divisional objectives into actionable marketing plans, defining KPIs across the acquisition funnel, and driving continuous improvement through insight and data.
Working as part of the Marketing Strategy & Performance team, you’ll collaborate with Product, Brand, Category, and Insights functions to ensure marketing activity is cohesive, efficient, and directly aligned to BPP’s growth and performance objectives.
This role is ideal for someone who combines strategic thinking, strong analytical ability, and clear communication skills, with a passion for delivering measurable results in a fast-paced, performance-led environment.

Key Responsibilities
Strategy & Planning
• Lead the creation and delivery of integrated go-to-market (GTM) strategies aligned to divisional growth targets and product priorities.
• Collaborate with Product, Brand, Category, and Insights teams to define target audiences, positioning, and messaging.
• Translate commercial objectives into structured, measurable marketing plans with defined budgets, channels, and ROI expectations.
• Identify commercial levers — including pricing, promotions, bundling, and partnerships — to optimise revenue growth.
Performance Management
• Define, track, and analyse KPIs across the acquisition funnel (traffic, trial, lead, conversion, and revenue).
• Use analytics tools such as Tableau, Looker Studio, GA4, and Salesforce to monitor and report performance against targets.
• Lead regular performance reviews across marketing squads to ensure alignment, accountability, and delivery to goal.
• Diagnose performance gaps, identify underlying causes, and implement remediation and optimisation plans.
• Maintain full visibility between marketing activity, pipeline health, and commercial performance.
Cross-Functional Leadership
• Act as the coordination point across marketing squads to ensure cohesive planning and prioritisation.
• Partner with Paid Media, CRM, and Content teams to optimise execution and campaign performance.
• Communicate insights and recommendations effectively to stakeholders across Marketing, Sales, and Product.
• Champion a data-driven, test-and-learn culture that promotes collaboration, efficiency, and continuous improvement.
Governance & Reporting
• Own the monthly performance reporting cadence for assigned divisions or product categories.
• Contribute to quarterly business reviews and forecasting with senior leadership.
• Ensure all marketing activity adheres to brand, compliance, and governance standards.

Skills, Experience & Qualifications Required – Essential
• 5+ years’ experience in marketing strategy, performance marketing, or commercial marketing roles.
• Proven ability to develop and deliver go-to-market plans in a data-driven, commercial environment.
• Strong analytical capability — able to interpret data and translate insights into clear actions.
• Deep understanding of marketing funnels, channel performance, and attribution.
• Commercially minded with a focus on linking marketing activity to revenue and ROI.
• Experienced in stakeholder management and confident influencing at senior levels.
• Proficient in analytics, reporting, and CRM platforms such as Tableau, Looker Studio, GA4, and Salesforce.

Preferred Skills
• Experience within education, training, or other growth-focused sectors.
• Strong knowledge of both B2C and B2B marketing strategies.
• Familiarity with marketing automation and lead management platforms (Customer.io, Salesforce, or Marketo).
• Excellent presentation and storytelling skills with the ability to convey insights clearly and persuasively.

Core Competencies
• Strategic Thinking: Translates commercial goals into data-informed marketing strategies.
• Analytical Mindset: Uses insight and evidence to drive decision-making and optimise performance.
• Collaboration: Builds effective partnerships across teams to deliver shared objectives.
• Accountability: Takes ownership of outcomes and delivers to agreed timelines and standards.
• Communication: Articulates insights, recommendations, and updates clearly and confidently.
• Commercial Awareness: Understands business priorities and identifies opportunities for growth.
• Resilience: Adapts quickly to changing priorities and maintains focus under pressure.

Key Measures of Success
• Achievement of divisional and organisational marketing KPIs.
• Accuracy and clarity of performance reporting and recommendations.
• Timely delivery of GTM plans and performance initiatives.
• Demonstrated contribution to revenue growth and marketing ROI.
• Strong stakeholder engagement and alignment across teams.


