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BPP Job Description


Job Title		Associate Brand Director

Department		Marketing

Location		Home and office based

Travel requirements  	Some travel to BPP Group sites across the UK and beyond may be required

Contract type		Full time and permanent	

Hours of work		37.5 hours per week, 8:30am – 5pm with some flexibility on agreement 

Reporting lines	Reporting into: Group Brand Marketing Director
Managing: Head of Content Strategy, Head of Creative Services, Head of Brand Experience			
			


Job Purpose
As Associate Brand Director, you are a key strategic leader responsible for shaping how our global network of education brands are expressed, experienced, and remembered. You’ll manage a roster of global brand agencies alongside a talented in-house multidisciplinary team across Content Strategy, Creative Services, and Brand Experience, ensuring every output and touchpoint reflects our brand’s purpose, personality and promise.
You bring together insight, creativity, and execution to build brand equity, drive consistency, and create meaningful connections with our wide range of audiences. This role is both visionary and operational; guiding long-term brand strategy while enabling teams to deliver high-impact work every day.
Key Responsibilities 

Lead Brand Strategy Execution
· Translate brand strategy into actionable plans across content, creative, and experience, ensuring alignment with business goals and audience needs.
· Uphold the uniformity of a parent brand, whilst setting the boundaries to flex at the go-to-market level to meet the needs of diverse audiences and markets.

Creative & Content Direction 
· Source, manage and stretch a roster of global brand agencies 
· Lead a high-performing in-house creative and content team, setting the vision and standards for brand expression. Push creative boundaries using new formats, channels, and tools, ensuring the brand remains fresh, engaging, and future-facing. 

Brand & Creative Excellence
· Oversee the development of brand identities, guidelines, and toolkits for each brand within the group.
· Ensure creative output is world-class, on-brand, and effective across all channels and touchpoints.
· Drive storytelling and visual identity that differentiates the brands in a competitive global education market.

Brand-Level Campaigns & Activation
· Lead the development and delivery of global brand-level campaigns that build awareness, drive engagement, and support commercial goals.
· Ensure campaigns are insight-led, creatively ambitious, and aligned with the overall brand strategy, whilst adapting messaging and creative to suit different audiences and markets, while maintaining a unified strategic direction.

Inspire and Develop Talent
· Lead a cross-functional team of creative, content and brand specialists, bringing innovation, inspiration and rigour to the function
Shape Brand Experience
· Ensure our brand is consistently and meaningfully expressed across digital, physical, and experiential touchpoints; from websites and events to packaging and environments.
Champion Brand Governance
· Maintain brand standards and guidelines, ensuring consistency and quality across all teams and outputs.
Category & Product Marketing
· Collaborate with product and category teams to develop go-to-market strategies, messaging frameworks, and launch plans.
Collaborate Cross-Functionally
· Partner with Performance Marketing, Commercial Insights and Customer Experience teams to ensure brand alignment across the organisation.
Measure and Optimise Impact
· Define KPIs for brand health, content performance, and creative effectiveness, using data to inform decisions and continuously improve.

Skills, experience & qualifications required - Essential
· Proven experience in a senior brand role, ideally within a similarly complex, regulated sector.
· Proven track record of delivering brand campaigns that drive awareness, engagement, and commercial results across multiple channels and markets. 
· Hands-on experience with brand architecture and positioning, including managing brand portfolios and supporting rebrands or strategic refreshes. 
· Strong creative judgement and experience briefing and guiding creative teams to deliver high-quality, brand-aligned work. 
· Data and insights led with proficiency in using insight to inform brand strategy, measure performance, and optimise impact. 
· Leadership prowess. You know how to build, inspire, and get the best out of high-performing teams and external agencies
· The ability to rally cross-functional teams and get everyone pulling in the same direction.
· Excellent communication and stakeholder management skills, with the ability to influence and align senior leaders.
· Experience managing external agencies and internal teams, ensuring consistency, quality, and strategic alignment.  
· Solid understanding of digital brand expression, including social media, web, and integrated campaign environments. 
· Strong project management capabilities, with the ability to lead multiple initiatives and keep teams focused and aligned.
· Strategic Brand Leadership – Ability to translate brand strategy into clear, actionable plans that drive growth and differentiation. 
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