BPP Job Description


Job Title		Head of Category Marketing 

Department		Marketing

Location		Other

Additional details	Hybrid

Contract type		Full time and permanent	

Hours of work	37.5 hours per week 

Reporting lines	Category Marketing Director 


Job Purpose
As Head of Category Marketing, you will lead the strategy and execution of marketing across our Higher Education category, targeting domestic and international audiences at scale.
You will translate deep student, employer, and market insight into distinctive value propositions and integrated campaigns that attract, convert, and retain students globally. With a particular focus on Gen Z audiences, you will ensure our marketing clearly communicates the employability outcomes and career impact of our programmes.
Working across multiple brands and in close partnership with Brand, Product, Strategy and Performance and Performance Media teams, you will drive category growth, strengthen market positioning, and deliver measurable improvements across key regions.
Key Responsibilities
· Develop and Execute Category Propositions
Translate market, student and employer insight into compelling category propositions that address the needs of prospective students across diverse geographies. 
· Champion Audience Insight
Leverage data, research and market insight to build a deep understanding of Gen Z audiences, including motivations, decision drivers and barriers to higher education. Apply these insights to shape messaging, targeting and campaign strategy globally.  
· Craft Globally Relevant Narratives
Develop clear, differentiated, and audience-centric messaging frameworks that articulate the value of our offerings across undergraduate and postgraduate pathways, ensuring consistency across multiple brands and markets. 
· Lead Integrated Campaign Development
Working closely with the Strategy and Performance team, design and deliver integrated marketing campaigns that bring category narratives to life across priority international markets.  
· Drive Partnerships and Activations
Deliver category-specific partnerships and events, ensuring strategic alignment and impactful execution.
· Manage Stakeholders
Build strong relationships with internal and external stakeholders, ensuring alignment and buy-in for category plans and initiatives.
· Lead and Develop Team
Manage and mentor junior category marketers, fostering a culture of creativity, accountability, and continuous improvement.
· Enable Campaign Excellence
Provide performance marketing teams with messaging frameworks, creative toolkits, and audience insights to support effective campaign delivery.

Skills, Experience & Qualifications Required
· 8+ years of marketing experience, ideally within Higher Education, a youth-focused brand or sector targeting Gen Z audiences.
· Proven experience developing and delivering student recruitment or multi-market marketing strategies.
· Strong understanding of Higher Education dynamics, including applicant journeys and international markets is highly desirable. 
· Demonstrable experience building campaigns that resonate with Gen Z audiences, including digital-first behaviours and content preferences.
· Strong grasp of audience segmentation, insight, and persona development within a complex buyer journey.
· Excellent communication and storytelling skills, with the ability to simplify complexity and engage diverse audiences.
· Collaborative mindset with experience working in cross-functional teams.
· Experience influencing senior stakeholders and shaping strategy. 
· Proven ability to lead, manage, and develop high-performing teams.
· Highly organised with strong project management and attention to detail.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills and potential, and welcomes applications from a wide range of candidates.  BPP will select candidates for interview based on their skills, qualifications and experience. Please note that for those posts that are exempt from the Rehabilitation of Offenders Act 1974, the successful candidate will be required to undertake a DBS check in addition to BPP undertaking any necessary online searches. This is deemed appropriate and necessary from a safeguarding perspective, and in line with BPP’s safer recruitment practices.


