Job Title
Marketing Planning Executive
Department
Marketing – Strategy & Planning
Location
Remote / Dublin / Manchester / London
Additional Details
Hybrid
Contract Type
Full-time and permanent
Hours of Work
37.5 hours per week
Reporting Lines
Head of Marketing Planning
Meliha McKenna

Job Purpose
We’re looking for a highly organised and proactive Marketing Planning Executive to support the coordination, tracking, and delivery of marketing plans across BPP Education Group.
This role sits at the centre of the marketing function — helping turn strategy into structured action. You’ll support the Head of Marketing Planning in ensuring that all campaigns, launches, and initiatives are planned, resourced, and delivered efficiently across multiple teams.
You’ll work closely with teams across Brand, Performance Media, Content, CRM, and Product Marketing to maintain alignment, improve workflows, and drive accountability.
This is an ideal opportunity for someone with strong organisational skills, an interest in marketing operations, and a desire to build a career in strategic marketing planning and delivery.

Key Responsibilities
Planning & Coordination
· Support the translation of annual and quarterly marketing strategies into actionable delivery plans and campaign calendars.
· Assist in coordinating sprint cycles and planning meetings across marketing squads.
· Maintain planning documents, trackers, and dashboards to monitor activity progress, deadlines, and dependencies.
· Ensure plans are updated regularly and communicated clearly across teams.
Cross-Functional Support
· Work with Brand, Performance, CRM, and Content teams to align timelines and priorities for campaign delivery.
· Coordinate with Product and Sales to ensure marketing plans support go-to-market activity.
· Help schedule and prepare for planning reviews, retrospectives, and campaign performance meetings.
· Support the assembly of project squads for product launches and key initiatives.
Operational Delivery
· Manage campaign documentation including briefs, scoping templates, and delivery checklists.
· Track milestones and escalate risks or blockers to ensure deadlines are met.
· Monitor resource allocation and highlight any scheduling conflicts or delivery gaps.
· Help maintain consistent workflows across teams to improve efficiency and delivery cadence.
Performance & Reporting
· Support the Head of Marketing Planning in preparing reports and dashboards on campaign progress and outcomes.
· Partner with the Data & Insights team to ensure KPIs are tracked accurately.
· Gather feedback from teams post-campaign to identify opportunities for improvement.
· Contribute to refining internal processes, templates, and tools that enhance marketing delivery.

Skills, Experience & Qualifications Required – Essential
· Experience in marketing coordination, project management, or marketing operations.
· Strong understanding of integrated marketing processes and campaign delivery workflows.
· Excellent organisational and time-management skills with strong attention to detail.
· Confident communicator who can liaise effectively across multiple teams and stakeholders.
· Data-driven and analytical mindset; comfortable using Excel or reporting tools to track progress.
· Experience using project management tools such as Asana, Monday.com, Smartsheet, or Jira.
· Ability to work independently and manage competing priorities in a fast-paced environment.
· Degree in Marketing, Business, or a related discipline preferred.

Core Competencies
· Organisation & Delivery: Keeps plans, timelines, and deliverables structured and on track.
· Collaboration: Works effectively across diverse teams to coordinate and communicate plans.
· Attention to Detail: Maintains accuracy in documentation, reporting, and communication.
· Accountability: Takes ownership of assigned projects and supports delivery to deadline.
· Analytical Thinking: Uses data and insights to inform planning and performance tracking.
· Communication: Clearly communicates timelines, priorities, and progress updates.
· Adaptability: Remains calm and solution-focused when priorities shift.
· Curiosity & Growth: Shows interest in learning about marketing strategy, operations, and agile delivery.

Key Measures of Success
· Marketing plans and campaign calendars are accurate, up-to-date, and widely adopted.
· Projects are delivered to agreed timelines with minimal blockers or delays.
· Improved coordination and visibility across cross-functional marketing squads.
· Measurable contribution to the efficiency and predictability of marketing delivery.
· Positive feedback from team leads on planning support and communication.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills, and potential, and welcomes applications from a wide range of candidates.
BPP will select candidates for interview based on their skills, qualifications, and experience.
Please note that for those posts that are exempt from the Rehabilitation of Offenders Act 1974, the successful candidate will be required to undertake a DBS check in addition to BPP undertaking any necessary online searches.
This is deemed appropriate and necessary from a safeguarding perspective, and in line with BPP’s safer recruitment practices.

