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BPP Job Description


Job Title		Channel Marketing Executive

Department		Marketing

Location		Home based

Additional details	Hybrid

Contract type		Full time and permanent	

Hours of work	37.5 hours per week 

Reporting lines	


Job Purpose

The Channel Marketing Executive will support the planning, execution, and optimisation of multi-channel marketing campaigns designed to drive enrolments, boost engagement, and increase brand visibility. Working closely with the senior campaign team, content creators, and sales, you will help bring campaign ideas to life across digital, social, and email channels.

Key Responsibilities 

Campaign Delivery
· Assist in the development and execution of integrated marketing campaigns across digital, social media, email, and paid channels.
· Coordinate with designers, copywriters, and external agencies to deliver campaign assets on time and on brand.
· Ensure all campaign elements are optimised for their respective channels.
Content & Assets
· Write and proofread marketing copy for ads, emails, and landing pages.
· Support the creation and scheduling of social media posts for campaign activity.
· Maintain campaign calendars and ensure deadlines are met.
Performance Monitoring
· Track campaign performance metrics using analytics tools (e.g., Google Analytics, HubSpot, or similar).
· Prepare regular reports and share insights to inform optimisation and future campaign planning.
· Assist in A/B testing of creative, messaging, and targeting.
Collaboration
· Work closely with the sales team to ensure marketing efforts align with lead generation goals.
· Liaise with product and content teams to ensure messaging reflects course benefits and learner needs.

Skills, experience & qualifications required - Essential

· Bachelor’s degree in Marketing, Communications, Business, or related field.
· Experience in a marketing or campaign role (internships or graduate programs considered).
· Strong organisational skills with the ability to manage multiple projects.
· Good copywriting skills and an eye for detail.
· Familiarity with digital marketing tools and channels (email, social, PPC, SEO).
· Analytical mindset with the ability to interpret campaign performance data.
· Experience with marketing automation platforms (Customer.io, Marketo, or similar).
· Understanding of online education or e-learning marketing.
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