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BPP Job Description


Job Title		Organic Social Executive

Department		Marketing

Location		Home and office based

Additional details	Office based in Manchester  

Travel requirements  	Some travel to BPP Group sites across the UK and beyond may be required

Contract type		Full time and permanent	

Hours of work		37.5 hours per week, 8:30am – 5pm with some flexibility on agreement 

Reporting lines	Reporting into: Organic Social Manager
		
			


Job Purpose
This role is responsible for growing and nurturing the organic social media presence of our group of education brand. You’ll be responsible for planning, creating, and publishing engaging content across multiple platforms, growing our online communities, and helping shape the voice of our brands in the education sector.
You’ll deliver consistent, brand-aligned messaging across social channels, leveraging trends and insights to optimise performance, and ensuring each brand builds meaningful relationships with its target audiences through unpaid, authentic social activity.


Key Responsibilities 

Content Creation & Scheduling
· Develop and execute organic social media content calendars across platforms (Instagram, Facebook, LinkedIn, X, TikTok, etc.)
· Create compelling copy, visuals, and short-form video content tailored to each brand and audience
· Collaborate with design and video teams to produce high-quality assets
Community Management
· Monitor and respond to comments, messages, and mentions in a timely and brand-appropriate manner
· Foster engagement and build relationships with followers, influencers, and partners
Performance & Reporting
· Track and analyse performance metrics (engagement, reach, growth, etc.)
· Provide regular insights and recommendations to improve content strategy
· Stay up-to-date with platform trends and algorithm changes
Collaboration & Strategy
· Work closely with brand marketing leads to align social content with campaign goals
· Support cross-functional initiatives including paid social, influencer marketing, and events
· Contribute to brainstorming sessions and creative ideation

Skills, experience & qualifications required - Essential

· Some experience in organic social media management 
· Strong understanding of social media platforms and best practices 
· Excellent written communication and storytelling skills 
· Experience with social media tools (e.g., Later, Sprout Social, Canva, Adobe Suite) 
· Ability to interpret data and translate insights into action 
· Creative mindset with a keen eye for design and trends 
· Comfortable working across multiple brands and audiences
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