BPP Job Description


Job Title		Head of Category Marketing 

Department		Marketing

Location		Manchester St James

Additional details	Hybrid

Contract type		Full time and permanent	

Hours of work	37.5 hours per week 

Reporting lines	Category Marketing Director 


Job Purpose
As Head of Category Marketing, you will play a pivotal role in shaping and executing the marketing strategy for one or more of our key product categories. Reporting into the Category Marketing Director, you will be responsible for developing compelling category narratives, driving integrated marketing plans, and ensuring alignment with business objectives. You will work cross-functionally to bring customer insight, brand strategy, and commercial goals together, delivering campaigns that resonate with our audiences and drive measurable impact.
You collaborate closely with colleagues across Brand, Product, Strategy and Performance and Performance Media to ensure our category strategies are insight-led, creatively executed, and commercially effective.

Key Responsibilities
· Develop and Execute Category Propositions
Translate insights into compelling category level propositions that connect meaningfully with our audiences. 
· Champion Audience Insight
Leverage research and data to understand customer needs, behaviours, and motivations. Use insights to inform messaging, creative development, and campaign targeting.
· Craft Compelling Narratives
Develop clear, differentiated, and audience-centric messaging frameworks that articulate the value of our category offerings.
· Lead Integrated Campaign Development
Working closely with the Strategy and Performance team, design and deliver integrated marketing campaigns that bring category narratives to life across channels and regions.
· Drive Partnerships and Activations
Deliver category-specific partnerships and events, ensuring strategic alignment and impactful execution.
· Manage Stakeholders
Build strong relationships with internal and external stakeholders, ensuring alignment and buy-in for category plans and initiatives.
· Lead and Develop Team
Manage and mentor junior category marketers, fostering a culture of creativity, accountability, and continuous improvement.
· Enable Campaign Excellence
Provide performance marketing teams with messaging frameworks, creative toolkits, and audience insights to support effective campaign delivery.

Skills, Experience & Qualifications Required
· Extensive marketing experience, with a strong track record in category, brand, or product marketing roles.
· Proven ability to develop and execute strategic marketing plans that deliver measurable results.
· Strong understanding of customer insight, segmentation, and persona development.
· Experience leading integrated campaigns across multiple channels and markets.
· Excellent communication and storytelling skills, with the ability to simplify complexity and engage diverse audiences.
· Collaborative mindset with experience working in cross-functional teams.
· Strong project management skills and attention to detail.
· Experience managing and developing high-performing teams.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills and potential, and welcomes applications from a wide range of candidates.  BPP will select candidates for interview based on their skills, qualifications and experience.


