Job Title
Paid Search Executive
Department
Marketing – Performance Media
Location
Remote / Dublin / Manchester / London
Additional Details
Hybrid
Contract Type
Full-time and permanent
Hours of Work
37.5 hours per week
Reporting Lines
Lead Generation Manager, Firebrand
Hassan Saeed

Job Purpose
We’re looking for a proactive and data-driven Paid Search Executive to support the day-to-day management, optimisation, and reporting of paid search activity across BPP Education Group’s brands and markets.
As part of the Performance Media team, you’ll help plan, execute, and optimise campaigns across Google Ads, Microsoft Advertising, and other paid search platforms. You’ll work closely with the Paid Search Manager, Campaign Planning, and Brand teams to ensure all campaigns are optimised for efficiency and impact — driving qualified traffic, high-quality leads, and measurable revenue outcomes.
This role is ideal for someone who thrives in an analytical, results-oriented environment and wants to grow their expertise in performance marketing within a multi-brand, data-driven organisation.

Key Responsibilities
Campaign Activation & Management
· Build, launch, and manage paid search campaigns across Google Ads and Microsoft Advertising platforms.
· Implement keyword strategy, ad copy creation, and audience targeting in line with campaign objectives.
· Monitor campaign performance daily to ensure efficient budget pacing and delivery against KPIs.
· Conduct regular search term and negative keyword reviews to refine targeting and improve ROI.
· Maintain accurate campaign tracking and tagging via Google Tag Manager and GA4.
Optimisation & Testing
· Analyse campaign performance data to identify trends, opportunities, and underperforming areas.
· Execute A/B testing across ad copy, landing pages, and bidding strategies to improve CTR, CVR, and Quality Score.
· Optimise bidding strategies using automated and manual methods to balance volume, CPA, and ROAS goals.
· Support ongoing improvements in account structure, ad relevance, and audience segmentation.
Collaboration & Cross-Channel Alignment
· Collaborate with the Paid Social and Campaign Planning teams to ensure consistent messaging across all digital channels.
· Work closely with Brand and Creative teams to optimise ad copy and landing pages for conversion.
· Partner with the CRM and Marketing Automation teams to support remarketing and lead-nurture campaigns.
Reporting & Insights
· Produce weekly and monthly reports summarising performance, spend, CPA, and ROAS against targets.
· Deliver actionable insights and recommendations to the Paid Search Manager and wider marketing team.
· Support development of dashboards in Looker Studio, Tableau, or Excel to improve visibility of key performance data.
Governance & Continuous Improvement
· Ensure compliance with BPP’s governance, data, and brand standards across all search activity.
· Stay up to date with search platform updates, automation tools, and new features.
· Contribute to developing internal best practices for search campaign setup, management, and optimisation.

Skills, Experience & Qualifications Required – Essential
· Experience managing paid search campaigns (agency or client-side).
· Hands-on experience with Google Ads and Microsoft Advertising platforms.
· Strong understanding of search optimisation, Quality Score, and keyword strategy.
· Analytical mindset with proficiency in Excel/Sheets for performance tracking and reporting.
· Experience with GA4, Google Tag Manager, and tracking best practices.
· Understanding of funnel metrics, attribution models, and ROI optimisation.
· Excellent attention to detail, time management, and organisation.
· Degree in Marketing, Business, or related field preferred.

Core Competencies
· Commercial Awareness: Understands how search marketing drives business performance and revenue.
· Analytical Thinking: Interprets performance data to identify insights and drive optimisation.
· Execution Excellence: Delivers accurate campaign builds, optimisations, and reporting.
· Collaboration: Works effectively across Paid Social, Campaign Planning, and Brand teams.
· Curiosity & Learning: Stays informed on emerging search trends, tools, and automation capabilities.
· Accountability: Takes ownership of campaign delivery and performance metrics.
· Communication: Communicates campaign insights clearly and proactively with stakeholders.

Key Measures of Success
· Achievement of paid search KPIs (CTR, CVR, CPA, ROAS, and Quality Score).
· Consistent campaign delivery and budget pacing across platforms.
· Improved efficiency and ROI from paid search activity.
· Accuracy and timeliness of performance reporting.
· Effective collaboration with cross-functional teams to support full-funnel marketing objectives.


