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Job Title
Head of Marketing Strategy & Performance
Department
Marketing Strategy & Performance
Location
Manchester St James / Dublin / Remote
Additional Details
Hybrid
Contract Type
Full time and permanent
Hours of Work
37.5 hours per week
 
Reporting Lines
Group Director of Marketing Strategy & Commercial
 
Job Purpose
We’re looking for a strategic, data-driven, and commercially focused leader to head up BPP’s Marketing Strategy & Performance function across all divisions — including Technology, Law, Accounting, Finance, and Professional Skills.
 
As Head of Marketing Strategy & Performance, you’ll lead a team of Strategy and Performance Managers responsible for translating divisional growth targets into actionable marketing strategies, measurable KPIs, and performance frameworks.
 
Working cross-functionally with Category, Product, Brand, and Performance Media teams, you’ll shape and oversee go-to-market (GTM) strategies that deliver measurable impact — ensuring every marketing investment drives pipeline health, revenue growth, and ROI.
 
This is a senior leadership role requiring strategic vision, commercial acumen, and the ability to unite cross-functional teams around a single performance narrative.
 
Key Responsibilities
Strategic Leadership & Planning
Own and evolve the marketing strategy for all BPP divisions, ensuring alignment with corporate growth objectives and revenue targets.
Lead the development of annual and quarterly go-to-market (GTM) plans across divisions, in partnership with Category, Product, and Brand teams.
 
Define audience segmentation, market positioning, and key commercial levers (pricing, promotions, bundling, partnerships) to maximise growth.
Oversee the allocation of marketing budgets and resources based on ROI and divisional priorities.
Act as senior marketing advisor to divisional leadership, using data and insight to inform decision-making.
 
Performance Management & Optimisation
Define and monitor funnel KPIs (traffic, lead, trial, conversion, and revenue) across paid, owned, and earned channels.
Lead a team of Marketing Strategy & Performance Managers to analyse and optimise performance across divisions.
Chair divisional performance reviews, ensuring clear accountability, proactive action planning, and alignment to business goals.
Collaborate with Paid Media, CRM, and Campaign Planning teams to optimise spend efficiency through data-driven channel mix decisions (CPA, ROAS, LTV).
Foster a test-and-learn culture that drives ongoing improvement and innovation.
 
Cross-Functional Leadership & Governance
Act as the central coordination point for divisional and functional marketing plans, ensuring cohesive delivery across squads.
Partner with Sales, Product, Finance, and Insight teams to connect marketing performance with commercial outcomes.
Uphold governance and reporting standards across all divisions, ensuring forecasting accuracy and budget compliance.
Champion consistent reporting and performance frameworks across the group.
 
Reporting & Insight
Lead the monthly and quarterly business performance review process for all divisions.
Deliver clear, insight-led dashboards and performance summaries to executive stakeholders.
Provide forward-looking commercial analysis to identify growth risks and opportunities.

Skills, Experience & Qualifications Required – Essential
Significant experience in marketing strategy, commercial marketing, or performance leadership within a complex, multi-brand organisation.
Proven success leading teams to deliver measurable marketing and commercial outcomes.
Deep understanding of marketing funnel optimisation across digital and offline channels (B2B and B2C).
 
Strong analytical capability with proven experience linking marketing performance to business results (CPA, ROAS, LTV, pipeline).
Exceptional stakeholder management and influencing skills across multiple senior functions.
Advanced proficiency in marketing analytics and performance tools (e.g. Tableau, Looker Studio, Salesforce, GA4).
Experience within education, professional training, or related sectors preferred.
 
Personal Attributes
Strategic, commercially minded, and highly analytical.
Inspires accountability and high performance across teams.
Collaborative, pragmatic, and solutions-oriented.
Comfortable managing multiple priorities in a fast-paced environment. 
Excellent communicator with the ability to simplify complex data into clear strategic insight.
 
Key Measures of Success
Achievement of divisional marketing and revenue KPIs.
Accuracy, transparency, and actionability of performance reporting.
Improved marketing ROI and cost efficiency across channels.
Delivery and adoption of cohesive go-to-market plans across divisions.
Development and retention of a high-performing Strategy & Performance team.
 
BPP actively promotes equality of opportunity for all with the right mix of talent, skills and potential, and welcomes applications from a wide range of candidates.
BPP will select candidates for interview based on their skills, qualifications and experience. Please note that for those posts that are exempt from the Rehabilitation of Offenders Act 1974, the successful candidate will be required to undertake a DBS check in addition to BPP undertaking any necessary online searches. This is deemed appropriate and necessary from a safeguarding perspective, and in line with BPP’s safer recruitment practices.
image1.png




