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BPP Job Description


Job Title		Product Marketing Director

Department		Marketing

Location		Manchester St James

Additional details	Hybrid

Contract type		Full time and permanent	

Hours of work	37.5 hours per week 

Reporting lines	Chief Marketing Officer 


Job Purpose

We’re looking for a Product Marketing Director who owns the product portfolio and shapes the market conversation around it. You’ll lead a team of product marketing experts who understand customer pain points, product features, and competitive dynamics and translates all of it into compelling positioning that drives impact.
You’ll collaborate with the wider Marketing and Sales teams to bring strategic ideas to life across geographies, leading go-to-market planning, messaging, and positioning for a powerful product suite.
This role is about owning your space, leading with insight, and driving clarity across the product portfolio - turning features into advantages and marketing into momentum.

Key Responsibilities 

Own the product portfolio.
You’ll lead positioning across the group product portfolio, identifying opportunities, shaping messaging, and driving differentiation that resonates with our audiences.

Lead with insight.
You’ll evaluate market opportunities and customer insights to inform product development, roadmap decisions, and strategic initiatives.

Craft compelling messaging.
Define value propositions and messaging frameworks based on customer insights and market dynamics. 

Shape and execute GTM strategy.
You’ll develop strategic go-to-market product plans that align with business goals, ensure stakeholder readiness, and move the market.

Forecasting & Reporting. 
Provide accurate product sales forecasts and insights, tracking KPIs and refining strategies as needed.

Drive product-level market research
Own and direct primary and secondary research projects - validating customer needs, sizing market potential, and shaping future offerings with insight-driven recommendations.

Champion strategic pricing.
Leverage market research to inform pricing strategies and develop offerings that appeal across segments, driving both simplicity and value.

Lead with purpose
You’ll inspire and lead a team of international Product Marketers, enabling regional success and championing alignment between local and global priorities.

Skills, experience & qualifications required - Essential

· Proven experience in product marketing, preferably in B2B or retail/e-commerce sectors.
· Strong analytical skills and experience with data-driven decision-making.
· A strategic approach to GTM planning with strong stakeholder engagement skills.
· Expertise in positioning, pricing strategy, and competitive differentiation.
· Exceptional communication skills and storytelling ability.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills and potential, and welcomes applications from a wide range of candidates.  BPP will select candidates for interview based on their skills, qualifications and experience. Please note that for those posts that are exempt from the Rehabilitation of Offenders Act 1974, the successful candidate will be required to undertake a DBS check in addition to BPP undertaking any necessary online searches. This is deemed appropriate and necessary from a safeguarding perspective, and in line with BPP’s safer recruitment practices.

image1.jpeg




