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BPP Job Description


Job Title		Content Manager

Department		Marketing

Location		Home and office based

Additional details	Office based in Manchester  

Travel requirements  	Some travel to BPP Group sites across the UK and beyond may be required

Contract type		Full time and permanent	

Hours of work		37.5 hours per week, 8:30am – 5pm with some flexibility on agreement 

Reporting lines	Reporting into: Head of Content Strategy
			


Job Purpose

As our Content Manager you are the content owner for your category. Whether it’s law, finance, tech, or healthcare, you are the subject matter champion who knows the audience, understands the product, and turns insight into content that connects and converts. You work hand-in-hand with the Head of Content Strategy and your Category Marketing counterpart, rolling up your sleeves to bring big ideas to life for your specialist area. 
As well as managing the delivery of a content calendar, this role has a strategic element where you own your space, know your audience inside out, and create content that cuts through to make sure every word, video, and asset earns hits the market with your target audience. 

Key Responsibilities 

· Own your content category. You are the go-to content expert for your subject area – developing a deep understanding of your audience, the courses, the market and competitor trends and the opportunities.
· Create and manage content plans.  Building structured, strategic content plans that align with business and channel goals and audience needs and see them through from idea to execution.
· Write, edit, and elevate. From course pages and blogs to explainer videos and thought leadership, you are a master of your writing craft - creating content that’s clear, compelling, and audience focused. 
· Turn strategy into execution. Working closely with the Head of Content Strategy, you bring the content plan to life. Managing briefs, timelines, and delivery across formats and channels.
· Select the right medium for the message. Whether it’s a long-form article, a punchy video, a learner-led story, or a thought leadership piece - you choose the format that delivers the most impact.
· Create and curate. From landing pages and blogs to video scripts, social content, and learner stories – you write, edit, and elevate content that resonates.
· Champion our expertise. You help source, shape, and showcase authentic learner, clients and employee voices - turning testimonials, reviews, and community insights into powerful content assets.
· Collaborate across the business. You work closely with the category and product marketing teams, channel specialists and subject matter experts to blend category expertise with execution. 
· Create and manage the content calendar. You keep everything on track - from launches and updates to evergreen content and campaign assets.
· Optimise for performance. You  use SEO insights, audience feedback, and analytics to refine and improve content continuously.
· Champion quality. You uphold high standards across every piece of content – relevance, tone, accuracy, accessibility, and effectiveness.

Skills, experience & qualifications required - Essential

· Proven experience in content marketing or editorial roles, ideally within a similarly complex, regulated sector.
· Exceptional writing and editing skills. You know how to make complex ideas simple and engaging.
· A deep understanding of crafting content plans for your audience, including their motivations, challenges, and decision-making journeys.
· A strategic mindset with the ability to execute, where you can both see the big picture and sweat the small stuff.
· A collaborative approach. You’re great with stakeholders, clear in your comms, and calm under pressure.
· A working knowledge of SEO, content performance metrics, and how to use them to drive decisions.
· A bit of grit and curiosity. You ask the right questions, challenge assumptions, and push for better.

BPP actively promotes equality of opportunity for all with the right mix of talent, skills and potential, and welcomes applications from a wide range of candidates.  BPP will select candidates for interview based on their skills, qualifications and experience. Please note that for those posts that are exempt from the Rehabilitation of Offenders Act 1974, the successful candidate will be required to undertake a DBS check in addition to BPP undertaking any necessary online searches. This is deemed appropriate and necessary from a safeguarding perspective, and in line with BPP’s safer recruitment practices.
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